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About Fresh Marketing 

NO additional cost 
We add no additional price than 
dealing directly. Our price is the 

export price agreed with the brand. 
We are NOT just a middle man with 

lots of products and no soul. 

Ψ9·thw¢ ¢9!aΩ 
We act as the export team for our 
brands. We manage all facets of 

exporting and are flexible and quick 
to make decisions. 

ROBUST service 
We are dedicated to provide the 

best possible service, regardless of 
complexity, to make it easier for 

customers to IMPORT 

Export experience 
We make every effort to understand 
the markets in which we trade. We 
accept each market is different and 

will try to adjust our offer 
accordingly. 

BRAND support 
Where possible we will support the 
brand development with a variety of 

tools we have available. We will 
share all insights we have from other 

markets. 

The LONG game 
Our aim is to build long term 

relationships with the right partners 
and be the first to introduce the 

most exciting new concepts in food 
and drink innovation. 

Wer ist? 
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άLƴƴƻǾŀǘƛƻƴ ƛǎ ŦƻŎǳǎƛƴƎ ƳƻǊŜ 
on reformulation and the 
creation of nutritionally-
balanced indulgent snacks, 
which will pave the way for 
ŦǳǘǳǊŜ ƎǊƻǿǘƘΦέ*  

So why focus on Snacking? 
  

Source: *TNS Omnibus online survey of a representative sample of 1015 GB adults aged 16-
64, conducted 4th-6th May 2011  

A trend coming soon?  
*euromonitor  may 2011 

A recent study by TNS Omnibus has revealed 97% of UK adults 
admit to snacking between meals.  



A note from Barney: Ψ²Ŝ ƘŀǾŜ ƘŀŘ ƘǳƎŜ ƛƴǘŜǊŜǎǘ ŀƴŘ ǎǳŎŎŜǎǎ ǿƛǘƘ .ǳǊǘǎ /ƘƛǇǎ ƻǾŜǊ ǘƘŜ ƭŀǎǘ 3 years, a brand now sold in over 
25 export markets in varying degrees. We manage over 30% of Burts turnover ς ŀ ǘǊǳŜ ǘǊŜƴŘ ŦǊƻƳ ǘƘŜ ¦{ΗΩ 

www.burtschips.com 

HAND FRIED POTATO CHIPS 
Burts Chips was conceived on April Fools day 1997 
to produce the best possible premium, hand fried 
potato chips. After years of perfecting the perfect 
chip, Burts is now the fastest growing premium chip 
in the UK. Well deserved! 

Ψ[ƛƪŜ ǎǳƴǎƘƛƴŜ ƛƴ ŀ ōŀƎΦΩ 

ΨBurts ŎǊŜŘŜƴǘƛŀƭǎ ŀǊŜ ƛƳǇŜŎŎŀōƭŜΦΩ 
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Available in 150g, 40g, 25g 

Burts has x16 faster than the current  
growth of the crisps market in the UK 



.ŀǊƴŜȅΩǎ ŎƻƳƳŜƴǘǎΥ ΨDelvita have produced the most innovative Tortilla snacks since Doritos took the shelves by storm many 
ȅŜŀǊǎ ŀƎƻΣ ǘƘŜǎŜ ŀǊŜ ŘŜƭƛŎƛƻǳǎΗΩ 
 

Crispy Curled Tortilla Snacks 



A note from brand manager Ed: Ψ{ǇƻǘǘƛƴƎ ǘƘŜ ƘǳƎŜ ƛƴŎǊŜŀǎŜ ƛƴ ŘŜƳŀƴŘ ŦƻǊ ƭƻǿŜǊ Ŧŀǘ ǎƴŀŎƪǎ ǘƘŜǎŜ ǇǳŦŦŜŘ /ŀǎǎŀǾŀ ǎƴŀŎƪǎ Ŧƛǘ 
ǘƘŜ ōƛƭƭ ǇŜǊŦŜŎǘƭȅΦ /ƻƴǎǳƳŜǊ ǘŀǎǘŜ ǘŜǎǘǎ Ǉǳǘ ǘƘŜƳ ƘƛƎƘ ŀōƻǾŜ ŀƭǘŜǊƴŀǘƛǾŜǎΦ ¢ƘŜǊŜ ƛǎ ƴƻ ±!¢ ŀƴŘ ƴƻ ŎƻƳǇŀǊƛǎƻƴΩ 

Crunchy Puffed Cassava Snacks  
Launching in Summer 2011, DIVA Spotlites will be taking centre stage. Arriving in 
stylish 20g packs (and 6x20g multipacks) this brand is set to make a noise. With 
less than 84 Calories per pack and only natural ingredients these enjoyable tasty 
snacks have already won great appeal. Similar products have reached sales of 
over £8 mil in the UK ς this is one not to miss. 

www.divaallstars.com 



Brand Manager Ed says... Ψ¢ƘŜ ¦{ ŎƻƴǎǳƳŜǎ ϵ400mil worth of popcorn a year against all of Europe ϵ115. Per capita this is 
nearly x9 ƳƻǊŜΦ tƻǇŎƻǊƴ ƛǎ ǘƘŜ ƴŜȄǘ ōƛƎ ǘƘƛƴƎ ƛƴ ǎƴŀŎƪƛƴƎΣ ŀƴŘ ǿŜ ǿŀƴǘŜŘ ƻǳǊǎ ǘƻ ōŜ ǘƘŜ Ƴƻǎǘ Ŧǳƴ ŀƴŘ ǘƘŜ ƘŜŀƭǘƘƛŜǎǘΦΩ 

DIVA POPCORN 
¢ƘŜȅΩǊŜ !ƛǊ-Popped, not Oil-tƻǇǇŜŘΣ ǎƻ ǘƘŜȅΩǊŜ 
a lighter, healthier snack alternative to crisps. 
¢ƘŜȅΩǊŜ ŀƭǎƻ ƴŀǘǳǊŀƭƭȅ ŦƭŀǾƻǳǊŜŘ ŀǎ ǿŜƭƭΣ ŀƴŘ 
less than 100 calories per pack. 

Key Points: 
ÅAvailable in 21g/23g and 75/85g bags 
ÅA perfect, lower fat, wholegrain snack 
ÅEndorsed by Weight Watchers ς only 2 

Pro-Points per pack! ΨhǳǊ ŦŀǾƻǳǊƛǘŜ munchieΗΩ 

www.divaallstars.com 

Ψhƴƭȅ 2 Pro-Points per 
ǇŀŎƪΗΩ 


